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New retail channels

Metadata management

New resellers, new territories
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Sales – Both Print and Digital

Back end systems management

GLOBAL MARKETS WITH NO BOUNDARIES

Multiple file formats

sales reporting

Author rights management

Digital 
Distribution

DIGITAL ASSET 
MANAGEMENT

Inventory Management

enhanced
e-books

Managing Print Runs

File distribution 
challenges

Retailer contract 
management

New pricing models



Identifiers
• ISBN use non-uniform
• Resistance to ‘data bloat’
• ‘Closed’ systems – are they?
• ISTC 



ONIX 3.0

• Rich metadata = sales opportunities
• Flexibility and fit for purpose
• Supply chain unready? 
• Publishers struggling with data flows



Why Metadata Matters for the 
Future of e-Books
Wired



But it isn’t pretty…



Reality
• Inconsistent metadata
• Legacy systems
• Rise of non-traditional retailers outside 

book world
• Key sales outlets demanding non-

standard data
• Changing requirements as market 

develops



eBook Nirvana? 

• Consistent use of standards 
• Supply chain ‘fully –loaded’
• Customer clarity

Standardisation is key – but can we 
achieve it?
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