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New Trends in Publishing: BIC Seminar 2013
What are book consumers up to?
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Books & Consumemsethodology

A Tracking consumer book & ebook purchasing:

= E I

A Monthly online interviews with book buyers

A Nationally representative of those aged 13+

AEJHE c50 questions x 3K buyers per month
A36K buyers / c90K books per year

AE c/5 questions x 6K buyers per month
A72K buyers / c150K books per year
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Books & Consumeisverage
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. Publisher, format, genre
I) 1. . ) . 1)
Demographlcs What* | author, price, discounting
Sex, age, region, soeszonomic, family
Where? Channel, retailer
Media usage
_ _ _ _ When? Month, quarter, YTD
Newspapers, magazines, devices, social media y
! ! Why? Discovery, influences, use
Leisure habits y J Y
Online, offline, cultural ) Sex & age, relationship,
Who for* | occasion
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What?
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Estimatedpurchasedoy format & category
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Ebook share opurchaseswithin category
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US format share quarterly trend
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Format shardrends, UK vs US
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Genre %% Increase

Science fiction 5
Classic fiction 6
Children's general fiction 10
Picture booknon-character) 11
Children's romance/relationship story 12
Cookery/food/drink 14
Science 15
Travel guides 19
Fitness/diet/health 22
Children's noriction/reference 31
Children's school story 66
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And the star of the show?

Erotic fiction C 1,422%
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Sex of buyewithin category, Q1 2013
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Sex of buyer market share all books, UK vs US
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Age of buyemwithin category, Q1 2013
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Age of buyer market share, UK vs US
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Deviceshare of ebook within category
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US device share of ebook within category
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